ANTIFEMINISMXHAGAKURE Coupling Tour 2007 in America
- FAN'ART Contest -

OFFICIAL CONTEST RULES Iast up datel1nov.2007

The contest sponsor is STUDIO BATSU Inc. (heregraféferred to as the "Contest Sponsor").

¥»**1_HOW TO ENTER***

1.1 NO PURCHASE NECESSARY. 1.2 _There is no courgsjricted.

1.3_The contest is open to anyone currently sulisgto GUERILL'ART!'s forum
(http://www.studiobatsu.com/forum/1.4_The contestant will be required to subnsther e-mail address (he or
she must supply a unique e-mail address), usernfutiename, date of birth, the city, and count#iyl. mandatory
fields in the entry form must be completed. 1.5ntdieation must be produced on request. 1.6 _Ireptd enter the
contest, each contestant must complete an entny fafter the contest opens and send it exclusiwely-mail to
guerillart@studiobatsu.com with "ANTIFEMINISMXHAGAKRE Coupling Tour 2007 in America - FAN'ART
Contest" as subject of the e-mail. 1.7_Then théestant must post in the forum, without any text@mment, in
the section related to "ANTIFEMINISMXHAGAKURE Coupg Tour 2007 in America - FAN'ART Contest" the
artwork he/SHE made. 1.8 _Only one (1) entry petesiant.Once the entry is submitted, changes tartiverk
will no longer be accepted. You cannot withdrawryentry and submit a new one. 1.9 _To be eligibhries must
be completed and received on or by the closing afatee draw. Incomplete entries will be disqualifi
1.10_Entries received by telephone, fax, courigzgezsonal delivery will not be accepted. 1.11_Eppés of
GUERILL'ART! and its contest sponsor are excludeaf this contest. 1.12 By entering the contestctmdestant
authorizes the use, without additional compensaifdris or her name, username, age, country afidésress
and/or voice/photograph and municipality of resmiefor promotion and/or advertising purposes in @ayner
and in any medium (including without limitationgdra broadcasts, newspapers and other publicatiahsna
television or film releases, slides, videotapetriistion over the internet and picture date stejaghich STUDIO
BATSU Inc. may deem appropriate. 1.13_By entering €ontest the contestants automatically agreedept and
abide by these Rules.

***2_CONTEST PERIOD**

2.1 Starting from the 11th november 2007 until3Bgh november 2007.
No entries will be accepted after midnight, Pac8tandard Time, 30th november 2007. 2.2_GUERILL'ART
reserves the right to extend the period of theesirdand any related dates at its own discretion.

***3 _Artworks specification&**

3.1 _The thema of the contest is ANTIFEMINISM x HAGBWRE Coupling Tour 2007 in America. The contestant
must produce an original artwork related to thatih to be eligible. 3.2_Submissions will only beegted as .jpg
files at 72 dpi. Its size must be 800x610 pixelsimam and it must not exceed 150ko. 3.3_VERY
IMPORTANT:The contestant must make sure to have3€@tedpi version of the submitted artwork. It vii#

required to realise the prize. 3.4_The submittédaks can be hand drawn (or painted), computgstgea (CG),

or a combination of different arts. If your worknst CG, please send a scan (or scanned photogvapbiir entry.
3.5_The artwork must not include elements thatatbel conceived as copyrighted or trademarked nadteri
belonging to any third party. 3.6_The pictures 6fAFEMINISM and HAGAKURE autorized to be used ireth
contest are only the five (5) pictures and the lofyeach band display by the administrator of tt¢ERILL'ART!'S
forum in the post related to ANTIFEMINISMXHAGAKUREoupling Tour 2007 in America - FAN'ART Contest.

x4 WINNERS***



4.1_GUERILL'ART! will choose the ten (10) artworikdikes the most among the artworks of all thetestants.
4.2_Only the top three (3) winners will be guaredterize(s). They will be choosen among GUERILL'ARIp
ten (10) by KENZI and KAYA. 4.3_The artwork, usenma, age, country of the top ten (10) will be dipbay
GUERILL'ART!'s website. 4.4_The three (3) contesgtrvers will receive an email indicating that theywon. The
winners must reply to this email within 2 week®mder to claim their prizes. 4.5_Decisions of thatest judges
are final. No substitutions will be available. 4Failure to abide to the contest rules will resaltlisqualification.
The judges reserve the right to disqualify (upagirtbwn discretion) any entry. 4.7_Detailed cohtakes
applicable to this contest, including contest edites, how to enter, and prize value, number apdestrictions
applicable to these prizes are available upon stdyee-mail: guerillart@studiobatsu.com , from
GUERILL'ART!/Contest. 4.8 _GUERILL'ART! or STUDIO BASU Inc. reserves the right to withdraw or
terminate this contest at any time without prictice

**+5_PRIZE**

5.1 The prize consist in KENZI and KAYA's hand smone (1) print of the artwork made for the cehtwy the
winner. 5.2_Prizes must be accepted as awardedPiites may not be sold, transferred and are notestible to
cash. 5.3_Contest Sponsor reserves the right &iigub the Prizes in whole or in part in the evéat all or any
component of the Prizes are unavailable. 5.4ctepting the prize, the winner, and any guestt¥nawledges
that GUERILL'ART! and STUDIO BATSU Inc. may not beld liable for any loss, damages or injury asgedia
with accepting or using this prize(s). 5.5_Contsiners must provide a mailing address to whiclir {hiézes will
be sent. If a winner lives outside of the Unitedt&s and Canada, he or she agrees to pay thef abdpping his or
her prize.

***6_Disclaimer of Liability***

6.1_All entries become property of Contest Spomdar assumes no responsibility for garbled, los$g, ldelayed,
destroyed or misdirected mail, voice messages,ikemany computer errors or malfunctions. 6.2_No
correspondence will be entered into except withaens requesting Rules by mail or requesting nashesize
winners (for which a self-addressed, postage palepe must be included). Contest Sponsor doeagsoime
any responsibility for incorrect or inaccurate eaptof entry information, technical malfunctionsniian or
technical error, seeding or printing errors, lostiayed or garbled data or transmissions, omisgiterruption,
deletion, defect or failures of any telephone anpater line or network, computer equipment, sofeaa@rany
combination thereof. Entry materials-data that Haeen tampered with or altered are void. 6.3 _li&ioy reason, in
the opinion of the Contest Sponsor, in its solerdition, the Contest is not capable of runningragrally planned,
or if the administration, security, fairness, intggor the proper conduct of the Contest is cotedpor adversely
affected, including by reason of infection by cotgpwirus, bugs, tampering, unauthorized intenamtfraud,
technical failures or any other causes beyonditgrol, Contest Sponsor reserves its right to dateeninate,
modify, amend, extend or suspend the Contest imgduchnceling any method of entry, and select aaiirirom
previously received eligible entries. Contest Spomeserves its right to modify the Rules withmaterially
affecting the terms and conditions hereof. 6.4 _Chatest Sponsor reserves its right in its solereim to
disqualify any individual it finds to be tamperingth the entry process or the operation of the Esindr to be
acting in violation of the Rules or otherwise idiaruptive manner. 6.5_Contest Sponsor in its digleretion,
further reserves its right to terminate the on-fioetion, as applicable, of the Contest and conthectirawing from
all on-line entries and all other entries (as agatile) previously received during the Contest ReI6o6_Any
attempts to deliberately damage the Contest welosito undermine the legitimate operation of @asitest is a
violation of criminal and civil laws and should suan attempt be made the Contest Sponsor resesvaght to
seek remedies and damages to the fullest exteheddw. 6.7_Contest Sponsor shall not be helgoresible for
any errors or negligence that may arise or occapimection with the Contest including any damagarn entrant's
computer equipment, system, software or any cortibm#hereof, as a result of their participatiorthis Contest
or from downloading any material from the Contesbwgite, where applicable. 6.8 Contest is subjeati t
applicable federal, provincial and municipal lawsl @aegulations. By entering this Contest, eachamhitonsents to
the collection, use and distribution of his or personal information (information that identifies entrant as an
individual, such as home telephone number, agdane address) by the Contest Sponsor for the pespafs
implementing, administering and fulfilling this Gest. 6.9 _Contest Sponsor will not sell or tranghig
information to third parties except for the purmoséadministering this Contest. Any inquiry comgag the
personal information held by the Contest Sponsoulshbe addressed to STUDIO BATSU
Inc.,info@studiobatsu.com .



